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Directive No. 1134/2026

Directive on the Production and Dissemination of Health Service

Advertisement

Whereas, unethical production and dissemination of health service advertisement is creating a

baized attitude with in the community.

Whereas, it is necessary to create a system which enables producers and disseminators of health

service advertisements to work in a way respecting ethics and culture of the community.

Whereas, to lead health service advertisements in transparent and accountable manner, it is
important to issue directive which can implement the production and dissemination responsibilities

of such works stated on the Health Service Administration and Regulation Proclamation no

1362/2024.

Now therefore, pursuant to Article 58 sub article 2 of Health Service advertisement and Regulation

Proclamation No.1362/2024, Ministry of Health has issued this directive.



Part one

General provision

Short title

This directive may be cited as " Directive on the Production and Dissemination of

Health Service Advertisements No. 1134/2026."

Definition

In this directive

1)

2)

3)

4)

5)

6)

7)

8)
9)

“Proclamation” means Health Service Administration and regulation
Proclamation No. 1362/2024.

"Health Service Advertisement" means an advertisement that relates with a
health service and disseminated through advertisement dissemination medium to
promote the name, logo, trademark, or objective of the health institution.
"Advertiser' means a person to whom a health services advertisement, its service,
name, logo, symbol, objective, or similar information is disseminated through the
media.

"Disseminator' means a person who disseminates health service advertisements,
through dissemination medium, by providing airtime, print space, or other similar
ways.

"Dissemination Medium' means Mass media, Outdoor advertising, Health
education programs, Telecommunications-based text and voice messages, social
media and websites, digital media or any other similar dissemination channels used
for advertising health service Advertisement.

“Mass Media” has a definition stated under article 2(1) of media proclamation no
1238/2021

""Appropriate Body' means an institution that regulates health institutions or
Ethiopian Media Authority, as the case may be.

"Person' means natural or juridical person.

Any expression in masculine gender includes feminine.

10) Any words and phrases defined in the Proclamation shall apply in this Directive.



3. Scope of Application

This Directive shall be applicable all over the country on health service advertisements s;

and on a person who produces, advertises or disseminates such works.

Part Two

Production of Health Service Advertisements

4. Language Usage

The production of any Health service advertisements shall be: -

1) in a language that the audience speaks;

2) 1in a manner that considers the benefits and inclusivity of persons with disabilities;

3) clear or free from excessive professional jargons.

5. Content

1) When producing Health service advertisement the content shall:

a)

b)
c)
d)

respect health policy, consider other health issues, and safeguard the health or
safety of the community.

consider the audience the message is transmitted for.

keep the culture and values of the community.

be free from words like "Prior choice; "Everyone’s choice’ and other similar
words.

contain accurate information that demonstrates the health service is provided by
the health institution.

Contain the time and reason of the prize is awarded, the organization that awarded
the prize and other accurate information about the awarded prize, if the health
institution obtains regional or international prize for the service it grants and want

to advertise about the prize or recognition.

2) Without prejudice to sub article 1 of this article, Health service advertisements shall

contain the name and level of the health institution, the service provided according to

its level, and the address at which the service is provided.



6. Adherence to Ethics

The production of Health Service Advertisements shall take in to consideration the following
ethics: -
1) not to dishonor the service provided by other health institutions and the health
professionals.
2) To refrain from expressing and pretending that the health professionals working in the
health institution are superior and have distinct professional skills and knowledge.
3) Not to express as if the institution is using a special substance for providing the service
or is a place of healing;
4) Not to describe that the clients face health damages if they don’t get the service of the
health institution.
5) Not to touch the honor and psychology of a client.
7. Testimony
1) Any person who produces health service Advertisements wants to participate a witness,
the testimony given shall not be on the clinical treatment.
2) A person who participates as a witness on health service advertisements shall be the one
who has given his consent in written and who has accurately received the service.
3) If the person who participates on health service advertisement is a minor; has mental
health problem; or is unable to make decisions by himself; written consent of his parents,

guardians, caregivers, or close relatives shall be obtained.

Part Three

Dissemination of Health Service Advertisements and Obligation of the

Disseminator

8. Responsibilities of the Disseminator

Any person who disseminates health service advertisements shall ensure:-
1) the advertisement, news report or artwork is prepared fulfilling the responsibilities stated
on this directive;

2) from the concerning organ that the information disseminated is accurate.



9. Up-to Date

Any health service advertisement disseminated by a health institution or a disseminator

shall: -
1) ensure if it is an updated;

2) disseminate by giving priority to public health risks and emergencies;

10. Medium of Dissemination

1) The medium of dissemination for health service advertisement shall take in to
consideration its content.

2) In addition to advertisements disseminated through mass media, health service
advertisements or messages disseminated on materials such as vehicles, capes, T-shirts,
billboards, banners, posters, broachers, magazines, photo, pictures, cartoons and similar

materials shall fulfill the production and dissemination criteria set forth in this directive.

Part Four

Administrative Measures; Complaint Submission and Grievance Handling

11. Administrative Measures

1) Any health institution that produces and disseminates or cause it to be disseminated by
another party a health service advertisement that violates the provisions stated from sub
article (4)-(6) of this directive the health or safety of the community, or that undermines
the community's values and culture, shall be fined a penalty ranging from Fifteen Thousand
to Fifty Thousand Birr.

2) Any health institution that participates a person who doesn’t gave his written consent or
who didn’t get a service at the institution as a testimony shall be fined a penalty ranging
from Twenty Thousand to Fifty Thousand Birr.

3) A health institution that participates a child who has not attained the age of maturity, a
person with a mental health problem, or a person who cannot decide by himself, without
written permission from the parent, guardian, caretaker, or someone legally authorized,

shall be fined a penalty ranging from Fifty Thousand to One Hundred Thousand Birr.



4) Any disseminator who transmits a health service advertisement violating the provisions
stated from Articles 8 to 10 of this directive shall be fined a penalty ranging from Ten
Thousand to Thirty Thousand Birr.

5) Any health institution that does not pay the penalty stated from sub article (1) up to (4) of
this article that is imposed on it within 3 months, the certificate of competence shall be

suspended until the penalty is paid.

12. Complaint Submission and Grievance Handling

Any person who has a complaint regarding an administrative penalty given as per article 11
of this directive may submit his complaint, based on the procedures set on the Federal
Administrative Procedure proclamation no 1183/2020 or relevant Regional laws, to the
appropriate body who has given the penalty.

Part Five

Miscellaneous Provisions

13. Legality

Any person who produces or disseminates the health service advertisement of the health
institution shall confirm whether the health institution has a valid certificate of
competency issued by the relevant body.

14. Repealed and Inapplicable directive and practices

1) Directive on Health Service advertisement no. 387/2013 is repealed by this directive.
2) Any directive or practice that contradicts this directive shall have no effect on
matters covered herein.

15. Effective Date of the Directive

This directive shall be effective from the time it is publicized on the Ministry of Health’s
website, after registration at the Ministry of Justice.
Done at Addis Ababa, Ethiopia
May, 2026

Dr. Mekdes Daba
Minister of Ministry of Health



